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CEO Urs Stalder 
 
 
What makes SANITIZED stand out? 
Clearly, the following three aspects:  
On the one hand, it is our clear focus: we have been the pioneer for hygiene function and material 
protection for polymers and textiles. We develop effective, safe and innovative technologies for 
antimicrobial treatments for manufacturers of textile and polymer products and have been doing so for 
more than 80 years. 
 
The second difference: we have a global presence, for example, we also have affiliates in the USA and Asia, 
and, at the same time, we are committed to our Swiss roots. And that means the highest demands for 
quality and safety for all of our products. 
 
The third aspect that makes us stand out and is appreciated by our customers worldwide: our service does 
not end with the development of the antimicrobial products; we offer 360-degree support from 
production monitoring to competence in regulatory affairs to marketing support. 
 
 
SANITIZED has been an expert in antimicrobial technology since 1935. What does that mean for 
your customers? 
With our over 80 years of experience now, we have a wealth of unsurpassed knowledge and experience 
that we use for the constant market-driven and future-oriented continued development of our products. 
And our customers benefit from this know-how, which we apply during development, test series and 
production. 
 
 
Where do you get your capacity for innovation? 
Innovation is embedded in the DNA of SANITIZED. The success of our promise 

research and development, they also keep a close eye on the market. What are the consumer trends, and 
how can we best meet these customer wishes? Our teams are in constant communication with the textile 
and polymer industry about how to continuously optimize the application processes in terms of quality, 
benefits and energy efficiency. 
 
 
How do you recognize the SANITIZED pioneering achievement in antimicrobial technology? 
The early pioneering achievement, preventing odor development in shoes, was the beginning of our overall 
history of success. We owe our position today as a specialist and leading provider of antimicrobial 
treatments to the consistent, outstanding performance of our employees. The pioneering spirit still exists 
at SANITIZED and has become a basic attitude. Awards such as the SWISS Technology Award or the ITMA 
future materials award underscore the capacity for innovation of SANITIZED. In 2016 we will launch the 
Pluma® hygiene function based on a completely new technology.  
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In which areas do you see opportunities for development?  
In the apparel market the focus is on comprehensive odor management. Besides the prevention of odors 
due to perspiration, there are also environmental odors to be neutralized, e.g., in restaurants. The focus of 
our innovation is currently on optimized biocide formulations against bacteria, yeasts, fungi, spores and 
viruses; finding the best material protection with the minimum use of biocides; and surface protection, 
odor reduction, prevention of biofilms on a wide range of surfaces as well as antimicrobial treatments for 
the food, transportation and health care sectors.  
 
 
SANITIZED customers select from 40 products; the application is individual. Is there a valid 
standard for the application of Sanitized® products?  
The prevention of odor development, protection against mildew or spot formation in outdoor textiles as 
well as antimicrobial protection against the spread of bacteria in public places or particularly in hospitals: 
The variety of protection options is great. And the requirements of each manufacturer of apparel, shoes, 
bedding or door handles, flooring or plastic furniture are individual. In addition, there are the different 
production conditions. There can be no uniform standard if one would like to achieve the highest quality. 
Therefore, SANITIZED offers the active ingredient that is most appropriate for the specific production 
process, in the most suitable delivery form.  
 
To what extent are you influenced by country-specific requirements? 
In an age of global trade flows country-specific requirements are crucial. SANITIZED develops and markets 

opportunity to use the products practically everywhere and to sell the treated products globally. The 
prerequisite for this is the high level of the professionalism of our Regulatory Management and the broad-
based registration of our products.  
 
 
What are your growth markets in the next 5 years? 
There is great growth potential in the technical textiles and surface treatment fields. Geographically, we 
see interesting possibilities primarily in the Asian markets as well as the USA and South America in the 
coming years. 
 
 
Why are Sanitized® products in keeping with the times?  
Hygiene and cleanliness are relevant wherever people live and work together. This is consistent with a 
basic social need. In public institutions such as schools, hospitals, airports, the workplace and also in the 
home environment the Sanitized® hygiene function is making a valuable contribution and supporting 
comprehensive hygiene management. For the increasing number of allergy sufferers textiles treated with 
Sanitized® offer active support to reduce allergens. 
 
The Sanitized® hygiene function is particularly timely because of active resource conservation. Applicable 
without additional work processes, the treatment prevents undesirable odor development in textiles. 
Clothing can be worn longer, with less washing at lower temperatures. A reduction in the use of laundry 
detergents, water and electricity are positive consequences, and polymer materials last longer. 
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What kind of appeal does the Sanitized® brand enjoy? 
A growing number of companies are marking their treated products with the Sanitized® quality label. They 
recognize that this enables their own product to generate valuable benefits for the customers. Sanitized® 
is an attractive ingredient brand, which several hundred licensing partners are using and communicating 
proactively.  
 
Why are the SANITIZED headquarters located in Switzerland?  
We have been based in Burgdorf near the federal capital of Bern since 1953. With our affiliates in France, 
the USA and China we are well positioned geographically and globally. Burgdorf remains the headquarters 
and the center for our specialist innovation and marketing teams, our guarantees for continued further 
development. We find qualified professionals in Burgdorf and through them can continue to grow. At 
present we are expanding our Technical Center.  
 
 
The personal CEO statement 
Further global development of the hygiene function is quite a challenge. Being able to do this with a team 
of specialists who share the passion brings great satisfaction. As CEO I am responsible for the continued 
development of SANITIZED and our employees. Working as partners together with our customers and 
employees is the basis of our success. During my recreational activities I have confidence in the built-in 
Sanitized® hygiene function and experience its effects. My colleagues are delighted that it is still effective 
after the sports.  

 


